IOS Marketing Degree Indicators from 2018-19 to 2023-24

GM 2018/19 2019/20 2020/21 2021/22 2022/23 2023/24
Number of positions offered by new access N/A 50 50 50 40 40
Demand Ratio first option/ offer N/A 66% 56% 56% 95% 53%
Number of students enrolled in new income N/A 23 26 21 27 18
Number of students ECT (Ordinary credit) N/A 73 100 88 91 86
E Average number of credits enrolled per student N/A 56 61 60 58 56
w
5 % Students enrolled in new income by admission route:
—
2 PAU N/A 95% 77% 95% 96% 94%
zZ
w FP / CF / CFGS N/A 4% 6%
Other University degrees N/A 0% 23% 5% 0% 0%
>25 years N/A N/A 0% 0% 0% 0%
Other N/A N/A 4,35%
Passing Score of the Degree N/A 5,0 5,2 5,6 5,1 5,4
% of credits taught by accredited doctors N/A 38% 38% 44% 35% 46%
>
o % of credits taught by non-accredited doctors N/A 21% 18% 11% 10% 14%
=
% % of credits taught by non-doctoral staff N/A 41% 44% 45% 54% 39%
% of credits taught by permanent teaching staff N/A 55% 53% 49% 43% 58%
>
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g % of own students enrolled on mobility programs (outgoing) N/A 16% 11% 14% 33% 0%
>
% Satisfaction of students with the degree (DOCENTIA) 73 73 72 77 72 77
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= Satisfaction of graduated students N/A N/A 8,0 4,0 6,0 5,7
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- First-year Rate of performance N/A 100% 89% 89% 99% 91%
=
35 Rate of performance of the degree N/A 99% 94% 89% 93% 93%
(%]
g First-year Degree dropout rate N/A 4,3% 7,6% 9% 12% 9%
g Degree dropout rate N/A N/A N/A 9% 19% 14%
fa)
& Graduation rate in t and (t+1) N/A N/A N/A N/A N/A 73%
<
Rate of efficiency in t and (t+1) N/A N/A 99% 99 % 99% 97%
- Employment rate (EIL) N/A N/A N/A N/A N/A N/A
23
& 5| Rate of suitability of the job with the studies N/A N/A N/A N/A N/A N/A
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